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Executive Summary 

The present deliverable D6.1, named “Branding, website and social media channels”, aims at creating 
a recognizable and coordinated image for DRIMPAC project, funded by the European Commission’s 
Directorate-General for Research and Innovation (DG RTD), under its Horizon 2020 Research and 
innovation programme (H2020), delivered by WP6. In order to spread awareness for the project results 
a Dissemination Plan (D6.2) is being developed in parallel.  

The efforts of WP6 on communication and branding will be exploited to present how the ongoing 
partnership will be marketed and will make proposals for joint branding and logo and a common 
marketing strategy.  

It should be mentioned that this is a living document, since the social media channels and the website 
will be updated along with the project progress in order to outline changes and results obtained during 
the project. 

The development of a project website is crucially relevant to ensure dissemination of results to a wide 
range of stakeholders. In particular, a user friendly and updated website is key to communicate beyond 
field experts and reach the general public. 

The project website is available at https://www.drimpac-h2020.eu. The most important project results 
will be published there, and displayed in a clear and understandable format. Information about all 
partners and their roles in DRIMPAC is included, together with in-depth information about the general 
objectives, work packages and demo sites. It also comprises the main methods for internal and external 
communication and documentation, as well as ways to achieve knowledge transfer. It is maintained by 
STAM, which is responsible for the dissemination and public awareness of the project and its results.  

The project website will cater for different target audiences who will be able to navigate easily to 
dedicated website sections, accessing valuable information related with the DRIMPAC project. This 
broad range of different target audiences includes among others project partners, relevant EU bodies, 
aggregators, regulatory bodies, energy market operators, grid operators. end-prosumers etc.  

The public website will present over time the project brand and provide well-presented, non-confidential 
information about the project framework, the consortium, related activities, project results, information 
on news and relevant events.  
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1.  Introduction 
 

D6.1, the “DRIMPAC branding, website and social media channels” deliverable, presents an essential 
part of the dissemination infrastructure by facilitating communication between partners, the EC and the 
public in general. It includes all the information related to project branding development in different 
dedicated sections. 

In order to provide an overview of the overall visual identity and online presence of the DRIMPAC 
project, screenshots and images have been included in this deliverable along with short descriptions of 
the website, social media and logo that have been developed as part of the project’s communication and 
dissemination efforts. The visual identity and online presence comply with the communication 
requirements set forth by the European Commission.1 The funding source and Grant Agreement number 
are mentioned on the website, and in the slide templates. 

The project has set up its own communication channels: 

- Website 

- Social media: Twitter and LinkedIn (with the possibility to add also YouTube and Facebook, if they 
will become of potential interest for the project communication strategy). 

 

The selection of communication channels was based on the following criteria: 

- Accessibility and reach: free general access, wide reach. 

- Usability: easy content management, high flexibility of design and content structure. 

- Versatility: ability to publish multimedia content. 

- Efficiency: low setup and maintenance costs. 

- Compatibility and synergies: compatibility with communication channels used by project partners 
(institutional communication), potential for synergic communication. 

 

The website and social media channels are set up, according to the dissemination strategy presented in 
D6.2 - “Dissemination and communication plan and associated material”, with the aim to: 

- Increase the general awareness on the project. 

- Involve relevant stakeholders in selected project activities. 

- Support cooperation with research partners outside the consortium. 

- Disseminate important consortium activities and outcomes of the project 

The website follows the same colour scheme as the main theme of the project logo, thus giving a 
homogeneous image of the project. It was designed to be user friendly and easy to use: particular attention 
was given to the home page design, as it is the first instrument to communicate and launch an awareness 
campaign among stakeholders and decision makers throughout the whole value chain across Europe. 

                                                
1http://ec.europa.eu/research/participants/docs/h2020-funding-guide/grants/grant-
management/dissemination-of-results_en.htm 
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The website will also keep the public informed about the progress in DRIMPAC on a regular basis and 
will be maintained and updated during the project’s lifetime.  

The structure of the website is flexible and easy to modify in order to consider partners suggestions and 
the introduction of expanded sections which might become useful as the project develops. Furthermore, 
the entire website is responsive and adapts to the user’s screen, making it usable on a wide range of 
devices – from smartphones, to tablets, to personal computers.  

 

1.1 Structure of the Deliverable 

In order to cover all the topics previously introduced in a comprehensive way, the following structure for 
the document has been chosen: 

• Section 1 presents the general structure of the deliverable and its contents 
• Section 2 describes the webpage, how it is structured and how it is going to be handled through 

the duration of the project and after the end of it. 
• Section 3 covers the project logo, how it was chosen and what are its purposes 
• Section 4 outlines the social media channels used in DRIMPAC project and how they are being 

managed. 
 

1.2 Relation to Other Tasks and Deliverables 

D6.1 – DRIMPAC branding, website and social media channels deliverable is thightly connected 
with deliverable D6.2, which will provide all the information on the dissemination activities, channels 
and objectives.  
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2. DRIMPAC Website  
 
DRIMPAC project website’s URL is https://www.drimpac-h2020.eu. The website offers information 
about the project and its results to various audiences worldwide. The “.eu” domain was chosen in order 
to associate the project with its European nature. The EU logo, grant number and a statement on the 
project’s Horizon 2020 funding have been included in the website’s footer.  
The Project webpage was launched at M3 (November 2018). It constitutes the main entry point for 
programmed dissemination of the project, serving several purposes: 

 Official information about the project (motivation, objectives, technological approach, 
workplan) and the consortium. 

 Public repository for institutional results (deliverables, interviews) and for dissemination 
materials (scientific papers, presentations, whitepapers, brochures, promotional videos, 
newsletters, workshop materials, press releases…). 

 Dissemination of news and events related to the project and to the involved thematic. 
This website is maintained and updated regularly, and will be active for at least 3 years after the end of 
the project. 

2.1 Website features 

The website of DRIMPAC has been based on WORDPRESS platform, which provides a series of useful 
tools and functionalities and allows the website administrator to access a set of simple statistics on the 
website accesses.  
The DRIMPAC website features a modern, bright, responsive design. The responsive design ensures 
accessibility not only from a computer, but also from mobile devices such as tablets and smartphones. 
The design follows, and completes, the visual identity of the project. From the homepage of the website, 
it is possible to access to a menu that leads the user to the main feature of the website (see below). The 
project website is complemented with a strong presence on social media, in order to promote increased 
awareness and interaction with external stakeholders.  
 

 

Figure 1 DRIMPAC website header 
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The structure of the website is described in detail hereafter. The home page shows core information about 
the project and contains an interactive menu that the user can use to access the following website sections: 
 

 About the project 
 Events 

o Project events 
o Relevant events 

 Partners 
 Public documents 

o Dissemination materials and open access papers  
o Public deliverables 

 News 
 
The items in the menu can be browsed through the main navigation bar on the top of the website. The 
information on the different subsections of the website is provided hereafter. 
 
Home page 
In the home page the latest two news items are shown. The news section will be continuously updated 
and highlighted in the starting page. By M6 it will be enriched by a slide show presenting the main 
purpose of the project and a brief summary of the expected results. 
 
About the project 
In this subcategory more details on the project’s vision, objectives, methodology and expected impact.  
 
Partners 
In this category the consortium is presented through logo, company name and the link to all partners 
official website is included.  
 
Events 

 This button contains two different pages:  
 A “Project events” section that will be updated showcasing previous events that the consortium 

has organised or participated to.  
 Relevant events that partners intent to participate and present the project.  

 
Public documents 
In this page there are two categories; 

- Dissemination materials and open access papers: it will give access to the public to the free 
download of DRIMPAC Factsheets, Newsletters, poster and open acess papers. 

- Public deliverables: it will allow the download of all the public deliverables 
 
News  
On the News webpage the latest news about the project is presented.  
 

 
Contact  
The direct link to Twitter and Linkedin pages is provided. Furthermore, the email adress for subscribing 
to the DRIMPAC mailing list is reported. 
 
The website is currently under review and will be completed shortly. Nevertheless, a static webpage is 
online from the beginning of the project duration. This preliminary website version contains DRIMPAC 
basic information, the project consortium, the EU emblem and the acknowledgement to the EC 
contribution. 
Also, in the footer are contained: 
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 a form to subscribe to the project mailing list, in order to receive the newsletter (see section 4.4)  
 

 

Figure 2 On-line subscription form 

 the Twitter feed (see section 4.2). 

 

Figure 3 DRIMPAC Twitter feed embodied in the footer 
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2.2 Website evolution plan 

Stage I (M3-M12): During Stage one, the website will play an informative role, communicating general 
information and news about the project, its progress, the team behind it, and any related initiatives.  
 
Stage II (M12-M24): During Stage II, the website content will evolve to offer more information about 
the actual work and research that is being developed. It will show the first public deliverables and share 
the first results from the interaction with the target groups.  
 
Stage III (M25-M36, after the end of the project): During Stage III the website will be working at full 
speed showing past events, videos and articles concerning the project results and steps. All the public 
deliverables will be uploaded and ready to be downloaded from the public.  

2.3 Roles and Responsibilities  

All project partners will be responsible for ensuring that relevant contents are provided constantly and 
promptly, in order to have always updated news and information on the project website. Whenever 
contributions are requested (within appropriate timelines) and website updates are necessary, the partners 
will be required to provide information to the Coordinator (who has to approve contents) and to the 
Dissemination Leader STAM (who will upload them). 
Partners are responsible to inform STAM about any news. STAM will act proactively to ensure that the 
best and lastest information will be always available on the website. In addition, all partners will publish 
news about DRIMPAC and their participation in the consortium on their own website and social 
channels. This is a good way to inform the consortium partners’ own ecosystems about their participation 
and at the same time direct traffic to DRIMPAC website. 
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3. DRIMPAC logo 
 
The logo of the project was initially designed with the aim to develop a graphic element that would had 
been used for all dissemination material and would had been representative of the project idea and 
concept. The logo was chosen to be simple, easily recognizable and self-explanatory so that people could 
immediately grasp the main idea of the project while it would be easily served as a trademark. To achieve 
this, a number of alternative project logos were created and proposed to the consortium partners.  
Indeed, in September 2018, STAM created multiple possible logos for DRIMPAC project and set an 
electronical voting procedure (i.e. an on-line doodle) among the Consortium to select the most suitable 
one2. 
The official project logo was chosen applying the following criteria:  

• The logo should be self-explanatory;  
• It should be easily printed and distinguished in high quality on a colour and greyscale format;  
• It should be easily conceived;  
• It should be memorable;  
• It should not resemble the logo or design of another project or product. 

 
The list of the proposed logos, together with the results of the doodle voting system, are reported in the 
following picture. 
 

 

Figure 4 DRIMPAC doodle on the project logo 

 

                                                
2 In the Annex 1 are shown the other possible logos 



H2020 Grant Agreement Number: 768559 
Document ID: WP6 / D6.1 
 

Copyright © 2018 DRIMPAC Project Page 14 

The majority of partners voted for the first logo reported in the first column of the doodle (in the previous 
screenshot), which is also shown separately in the following picture.  

 

Figure 5 DRIMPAC Final logo 

The color palette (the same used for the project website) is gray (rgb175, 171, 171) and light orange (rgb 
191;144;0). The font is a customized Design System D 500R. The color, typeface and proportions should 
not vary from the guidelines, the identity must not be distorted, or have additional effects added and the 
relationship between the logo and the typographic signature must not vary. 
The arrows hint to the Demand/Response aspect of the project, the left part (a house, a group of buildings 
and a group of people) is to suggest the energy consumers and the right part represents the energy use 
and the savings). 
The DRIMPAC logo will be used on every document or dissemination material produced by the project 
so it serves the purpose of the “graphic identity” of the project. Furthermore, the dissemination material 
produced uses the basic graphical elements of the project logo with the scope to create a recognizable 
project visual image.  
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4. DRIMPAC Social media channels 
 
Together with the project website, the establishment of the online presence for DRIMPAC project 
includes also the creation and maintenance of project profiles on social media platforms. Social media 
allows the target audience to follow the project, and interact with it directly, and creates a more direct 
link with the general public that might be reached less effectively through other specific channels. 
Partners are also asked to use their institutional social media to promote DRIMPAC. 
Furthermore, regular periodic updates with information tailored to all target audiences will be shared via 
social media.  

4.1 Roles and Responsibilities  

WP6 Leader (STAM)  
• Administration and maintenance  
• Handling traffic: active networking (following relevant actors), communication and promoting the 
website and other social media at events, communication materials  
• Encouraging partners to share project social media channels on their websites and all the 
communication related to the project.  
 
Project Coordinator  
• Approval of the communication outputs.  
 
All partners  
• Contributions to be communicated on DRIMPAC social media channels  
• Communication on partners own company / organisation social media channels. 

4.2 Twitter 

Twitter is one of the most effective channels in the European and world community. Twitter represents 
the best social media tool for dissemination during the project life. Furthermore, it can be used after the 
end of the project as a way to keep the project communicating actions dynamic and it can offer an 
effective way for users to give the consortium instant feedback.  In order to engage with social media 
users, a DRIMPAC twitter account has been set up and managed by STAM. The @Drimpac_H2020 
twitter account will be used to announce and promote the DRIMPAC project website news and all future 
updates.  
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Figure 6 DRIMPAC TWITTER profile page 

 
Social media allows the target audience to follow the project, and interact with it directly, and creates a 
more direct link with the general public that might be reached less effectively through other specific 
channels. Partners are also asked to use their institutional social media to promote DRIMPAC. 
Furthermore, regular periodic updates with information tailored to all target audiences will be shared via 
social media.  
 

4.3 Linkedin 

LinkedIn is an online  platform for business and employment oriented social networking services. A 
LinkedIn account is of major importance for DRIMPAC since it will facilitate the communication with 
specific target groups and online communities such as energy professionals, researchers, technical 
innovation groups and engineers. The establishment of viable contacts with such groups and individuals 
will not only assist in communicating the project’s results and content in such audience but also in 
engaging the public in the target groups. 
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Figure 7 DRIMPAC Linkedin profile 
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Figure 8 DRIMPAC Linkedin Traffic metrics and visitor demographics 

4.4 Mailing list 

A DRIMPAC mailing list will be set-up on Mailchimp. STAM will create the mailing by M6 with 
contributes from all project partners. The creation of the mailing list will be a further way to spread 
project news, in particular through the newsletters (see D6.2). The address to be subscribed to the 
newsletters is info@drimpac-h2020.eu  
During the first year of the project two newsletter will be produced (M6 and M12) to keep the public 
informed on the latest activities of DRIMPAC project, including interviews, upcoming events, project 
progress and achievements, information on the project partners and other related news. These newsletters 
will be shared with a project target mailing list that collects contacts of interested experts, stakeholders 
and actors in the field. More newsletter will be created and shared later in the project (M18, M24, M30 
and a final newsletter after the end of the project).  
This was agreed in order to keep the partners, the members of the Exploitation Group and of other related 
projects informed on the latest developments of the project, and also considering the positive experience 
of other projects. Indeed, it is often considered that a timely, centralized document is more effective for 
providing general information than multiple e-mails giving bits of information. This newsletter will be 
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prepared by STAM with contributions from the whole consortium. It will be formatted as a short PDF 
file and sent to a mailing list. The newsletter will briefly present: 

 The project meetings and published documents. 

 The latest additions in the website. 

 The participation in conferences, trade fairs and regulation bodies. 

 The current activities of the project dealing with development, evaluation and exploitation. 

 External information relevant to the project, e.g. newly published standards or books, events of 
interest, etc. 

 General information regarding the activities of the project. 
Such a newsletter is a valuable external communication tool, since it provides updated information and 
raises interest on outcomes. The PDF file will be published also on the website, on Twitter and on 
Linkedin. 
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5. Conclusions 

D6.1 defines the branding and public image of DRIMPAC project. This deliverable provides an overview 
on the promotional channels that will be used for making the world aware of the developments, 
achievements and activities that take place in DRIMPAC project. The relevant DRIMPAC information 
will be made publicly available via the official project website, either in the form of posts and news items 
or by adding the appropriate content to its webpages. Among others, this website will act as an online 
repository of the project's outcomes (i.e. deliverables, publications, presentation) and developed 
technologies, providing access to the corresponding documents or other type of support. The progress 
made during the project's life will also be disseminated via the DRIMPAC communication kit that is 
composed of the overall project presentation and the project factsheet. These materials, and the published 
newsletters, will be properly updated in order to report effectively and comprehensively the project's 
progress. Besides the project website and the communication kit, a number of other promotional 
materials and dissemination means will be established in order to spread information related to the 
project's activities (see D6.2).  

  



H2020 Grant Agreement Number: 768559 
Document ID: WP6 / D6.1 
 

Copyright © 2018 DRIMPAC Project Page 21 

Annex 1 Tentative DRIMPAC logos 
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Annex 2 DRIMPAC tentative website headers 
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